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Corporate Sponsorship Policy

Thesis Gold Inc.’s (Thesis) commitment to responsible mineral exploration and development includes
supporting communities in close proximity to the Lawyers-Ranch Project (Project) through charitable
donations, community investments and sponsorships.

While Thesis seeks to support community-based programs and events that address the priority needs
and interests of local communities, our key criteria for corporate sponsorships include initiatives that
address youth development, education and training. We believe in making a meaningful impact through
sponsorships. We prioritize sponsorship opportunities that allow our organization to actively participate
and engage with the community. We seek partnerships where we can be directly involved, fostering a
dynamic connection with the communities we support.

As a mineral exploration and development company, Thesis is not yet a revenue-generating company.
As such, Thesis seeks to provide support to communities at a level commensurate with the stage of the
Project.

In most cases, Thesis prefers to make modest investments in a broad range of community-based
programs, events and initiatives each year, rather than providing large donations to any single program.

Applicants seeking a sponsorship from Thesis should complete Thesis’ Corporate Sponsorship Request
Form, stating how a particular request meets the following requirements:

e supports education, training and/or youth development,
e provides direct benefits to residents and communities within close proximity to the Project, and
e leverages or includes other funding sources to maximize impact.

Thesis will consider all requests against the above criteria. While requests may be submitted at any time
for review, submissions must be sent at least one month in advance of the event deadline. This will
allow Thesis to respond to requests in a timely manner.
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